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This article offers a structure for studying metaphorical terms in the field of economics, in the con-
text of translation difficulties that underlie their different perception in English and Russian. It is necessary
to solve the following tasks in the course of the research: (1) to identify the semantic and pragmatic char-
acteristics of metaphorical economic terms; (2) to determine the types of transformations used in the
translation of metaphorical economic terms. Literal translation, modulation, and explicatory translation
should be considered as typical ways to translate metaphorical economic terms, as it is shown in our
research. And the choice of a particular translation method depends on various intra- and extra-linguistic
factors, such as the historical and cultural background, the mental picture of the world presented in the
source language.
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Peknama, kak HeoTbemrnemas YacTb COBPEMEHHOro 06LLI|eCTBa, BbIABNAET NPOABNEHNA A3bIKOBOM
JIMYHOCTU MYXYNHbI M XEHLLWNHbI Kak OTpaxeHue reHnepHoﬂ KapTWHbI MUpa. B cratbe paccmaTtpuBatoTCa
MYXCKKE, XEHCKNEe N reHaepHo HenTpanbHble peknambl. Llenb ctaTby - BbISBUTL MMaBHble 0cobeHHOCTH
PEeKnamHbIX TEKCTOB, KOTOPbIE NpeAHa3Ha4YeHbl ANA MyXYUH U KEHLLMH. [laHo onpeneneHue reHgepHo
HENTPanbHON peknambl 1 ee rnaBHbIX ocobeHHocTei. CaenaHbl BbIBOAbI O XapaKTepHbIX YepTax Kaxaoro
BuOa peknambl.

B HacTosilLee BpeMsi pekrama CTaHOBUTCS HEOTAENMMOIA YacTbio COBPEMEHHOTO MUpa.
OHa SIBNAETCS MHOrOCTOPOHHWM U CIIOXHBIM SIBNIEHUEM, KOTOPOe Havarno U3yyaTbCs JIMHMBY-
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CTamMu OTHOCWTENbHO HeaaBHO. [eHAepHas peknama ctana Hauboree pacnpoCTpaHeHHbIM
SIBMEHMEM 3a MOCnefHee AECATUNeTHe, NOCKOMbKY OHa B Hauborbluel CTeneHn oTBevaeT
MHTEpecaM Kak MYXCKOW, TaK W XXEHCKOA ayanTopum.

Llenb uccnenoBaHns - BbISBUTL XapaKTEPHbIE YEPTbI PEKMTaMHbIX COOBLLEHMIA, paccym-
TaHHbIX Ha MYXYMH W XKEHLLMH.

3ajaun mccnegoBaHus - BbISIBUTH OCHOBHbIE MapaMeTpbl, MO KOTOPbIM PasninyatoTcs
rEHAEPHO OpUEHTUPOBAHHbIE TEKCTbI W MO KOTOPbIM MPOCHEXMBAETCS CXOACTBO rEHAEPHO
OPWEHTUPOBAHHBIX TEKCTOB; NPOCNEeaMTb, Kakie MpueMbl UCTOMb3yTCs Hanbonee 4acto B
nogoBHbIX PeKNaMHbIX TEKCTaX.

[nsi BbISIBNEHUS CXOACTBA W PasnuyInin B peKNamHbIX TEKCTax NPOBEAEHO MCCTefoBaHNe
OTEYeCTBEHHbIX U 3apybexHbIX yueHbIX 4. B ononHeHne K aHanusy UCTOYHMKOB, obpaboTa-
Hbl CITy4am UCMoNb30BaHUS NPOABMKEHWS NMPOAYKLMM B "aHrNOroBopsiLmx” pegakumsx 58,

B pabote 0003Ha4eHbl MMUIKM, UCMONbL3YIOLLMECS B TEKCTAX, afpecoBaHHbIX criabomy
nony, B KOTOPbIX XEHLLMHA:

- CTapaeTCs COXPaHWUTb CBOKO KPacoTy 1 NpUTAraTenbHOCTb;

- COXpaHAET JOMALLHMI 04ar, MHTEPEeCcysCh NpeaMeTamm gomallHero obuxoaa.

- NtobuT paccnabnaTbes noceLeHmem kage, CanoHOB KpacoTbl U T.0.

- 3aHMMaeTCs BU3HECOM, NPOSBNSET aKTUBHOCTb B OBLLECTBEHHOW 1 NOMUTUYECKON XKI3HW.

A ¢ Opyroit CTOPOHbI, XM3Hb XEHLLWHBI CBA3aHa C NepexmBaHaMM NO NOBOAY OTHOLLE-
HWUI C MYXXEM, LeTbMM, paboTOM 1 T.N.

AccnenoBaHve peknamHbIX MOCHINOB 15 NPeACTaBMTENeN CUIMbHOMO Nora nokasan, YTo
OCHOBHbIMM NapameTpamm BbICTYNAT akTUBHOCTb, NPEapacroNoXEHHOCTb K PUCKY, CEKCy-
anbHoCTb 1 1.0, 2. OH npeycnesaeT B 6u3Hece, a korga paccnabnseTcs, To fenaet 370 Ha
BbICLLEM YPOBHE:

" Chevrolet. An American Revolution. See the USA in your Chevrolet. The Heartbeat of
America. The road isn't built that can make it breathe hard! Eye it - try it - buy it" - "Chevrolet.
AmepukaHckas pesontouns. Pasrnagute CLUA B cBoem Chevrolet. Cepauebuerne Amepuku.
[lopora He NOCTpoeHa Tak, YTo e TpYAHO Ablwartk! MocmoTpuTe - nonpobyiite - kynuTe".

Woes nuaepcTBa 1 NpecTuka akLEHTUPYETCS B KOHKYPEHTOCMOCOBHOCTY 1.

" Regulate the energy and you'll possess the highway, " - "Perynupyn aHepruto, u Tbl
Oygelub BnageTs fgoporon”,

30ecb MOXHO OBHapYXMTb XapakTepHbIN AMs MY)XCKOM peknambl KOMMOHEHT: peknam-
HbIl TEKCT CTPOMUTCA MO MPUHLMMY "MYKCKOro" pasroBopa, BbIAENALLErocs HekoTopon Ges-
anennsuYoHHOCTBIO 1 PE3KOCTbIO.

Mpwn pekname BbITOBbIX TOBApPOB 0BGHAPYKEH BbIOOP NEKCMKW, OPUEHTUPOBAHHOW Ha HO-
BOE W Heu3BedaHHoe (innovation and ergonomics, innovation and household appliances).

Kak nokasaro uccriefjoBaHue, My)Xckasi pekriiama UMEET CrIeAyHoLLMe OTIIMYUTENBHBIE YepTbl:

- NAKOHWYHOCTb U TOYHOCTb BbICKA3bIBaHWUA, YETKAs CTPYKTypa MPEAnOXKEHUiA, MpucyT-
CTBME SNMMMCUCOB (HaMEPEHHOro Nponycka cros). Hanpumep, pexnama ctaHka ans 6puTbs:
“Gilette. The best a man can get’! - "Gilette. Jlyuwue ans MyxunHbl HeT!";

- B BepbarnbHOM peknamHOM COOOLLEHNN aKLEHTUPYHTCS AW CWMbl, 3HEPIUM, FMaBeH-
CTBa, KOTOPbIE PEAnu3yloTCs MyTeM Takux CroB, Kak: technology, electrical power,

- B HeBepbanbHOM COOOLLEHINN HANMYECTBYET TaKKE UAEs CWMbl B pesynbTate npucyT-
CTBYWS! ONpeseneHHoN LIBETOBON ramMMbl.
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YTBEpXaeHUE, YTO MyX4MHbI BbIOMPAKOT MPOCTOTY, KacaeTcs M LBeToB. CornacHo craTi-
CTUKE, B OTIIUYME OT XEHLUMH, KOTOpbIM Borblue HpaBATCA Msrkie, rybokve LBEeTa, MyXUMHbI
npeanounuTaloT spkue, peskue. MHore U3 HUX pasnuyatoT TOMbKO TPU OCHOBHBIX LIBETA - Kpac-
HbI, CUHWIA 1 3eMeHbIN 8,

Kpome peknambl, OpUEHTUMPOBAHHON Ha NPeACTaBUTENEN CUMBHOTO Nona W NpeacTaBu-
TenbHUY cnaboro nona, CywWecTBYeT reHAEPHO HeTpanbHas (UMK CMellaHHas) peknama.
l'eHaepHo HelTpanbHas peknama (THP) - aTo peknama, xapakTepusylowascs npesocTasne-
HWEeM aHarorMyHbIX TOBApOB, KaK ANS XEHLUMH, TaK U 471 MYXUMH; OHa COLEPKUT acnekTbl
00ewnx peknam u oTnnyaeTcs BbIDOPOM NEKCUKM, LIBETOBOIO CrieKTpa.

Aarnus texctoB MHP nokasan, 4to 0cobblx crieLmarnbHbIX CTPATENi, B OTIINYME OT peknaMb
AN MYXYMH UNK KEHLMH, B HUX HeT. CrieoBaTenbHO, ee MOXHO OxapaKTepuaoBaTh Kak boree
YHVBEpCarbHYH0, MHOrOLENeByH), pasHoobpasHyto 1 NOOXOAALLYIO Anst 06erx reHaepHbIX rpymm.

Moggogs uTor, LenecoobpasHo BbIAENUTL CrieaytoLLee:

[ins KeHCKOW peknambl CBOMCTBEHHO: aKLIEHT Ha CEMENHbIN CTaTyC, XenaHue COXpaHUTb
MOJIOA0CTb, W3SLYHOCTb, XEHCTBEHHOCTb, KPaCcOTY; MHOrAA - 3aHsTUS GM3HECOM, NPOsIBREHe
aKTUBHOCTY B OOLLECTBEHHO U NOMUTUYECKOI KNU3HM.

[ns peknambl NPOTMBONONOXHOO TWNA CBOMCTBEHHO: YeTKasi CTPYKTYPa NPEeLnoXeHuH,
NPUMEHEHNE TEXHUYECKUX OMpedeneHuin, nNPUCYTCTBUE NEKCUYECKNX €AMHUL, BbIAEMNSOLLNX
MYCKyIbHbIE 0CODEHHOCTI aapecaTa (Maes CuMbl, SHEPTUM, FNABEHCTBA U T.M.)

'HP opweHTMpOBaHa Ha BCEX PELMMUEHTOB, €1 CBOCTBEHHO: NPUCYTCTBME "4yBCTBEH-
HOrO" NEKCUKOHA, Hanuyue BbICKA3blBAHWA MOBENWTENBHOMO MfiaHa C LeNblo JOCTUKEHUS
ybexoeHus u T.n. TlokasaTensHO, YTO YacTO UCKIOYWTENBHO C MOMOLLBK CPEOCTB NEKCUKM
MOXHO NPefonpeaenuTb, K kakoMy U3 TPEX BUAOB OTHOCUTCS KOHKPETHas pekrama.

" Butnmukas E.B. JIuHrBucTyeckas penpeseHTaums reHgepHbIX CTEPEOTUNOB B pekname (Ha Ma-
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3 PeknamHbIii TEKCT: CemnoTmKa W nuHmeucTuka. M.: Manatensckuit Jom Mpebennnkosa, 2000. 270 c.
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5URL: https:/www.economist.com/graphic-detail/2019/06/14/british-regulators-seek-to-halt-sexist-ads

6 URL: https://www.bandt.com.au/women-in-advertising-forbes/

7 URL:  https:/;www.forbes.com/sites/bonniechiu/2019/09/24/can-the-advertising-industry-stop-
perpetuating-harmful-gender-stereotypes

8 URL: https://digiday.com/media/economists-subscriber-base-70-percent-male-trying-change/

FEATURES OF GENDER APPROACH IN ENGLISH ADVERTISING TEXTS

© 2020 Gromova Tatyana Vladimirovna
Doctor of Pedagogical Sciences, Professor
Samara State University of Economics
E-mail: gromova73@yandex.ru

Keywords: gender approach, advertising, men's advertising, women's advertising, gender-neutral
advertising, lexical techniques.

405



Advertising, as an integral part of modern society, reveals the manifestations of the language per-
sonality of men and women as a reflection of the gender picture of the world. The article deals with male,
female, and gender-neutral ads. The purpose of the article is to identify the main features of advertising
texts that are intended for men and women. The definition of gender-neutral advertising and its main
features is given. Conclusions are drawn about the characteristics of each type of advertising.
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mobanu3aums - 370 AMHAMUYHbIN MPOLIECC, KOTOPbI BHOCUT CEPbE3HbIE M3MEHEHWS B Pa3NnyHble
cchepbl eATenbHOCTM COBPEMEHHOTO YenoBeka. [oseneHue 3a nocnegnue 20-30 net 6ombLIoro ynucna
AHIMMLM3MOB, NOHATHBIX NMOYTH B M0BOI TOUKE MUpa, HAMMSIAHO AEMOHCTPUPYET NPOHUKHOBEHME aHImo-
A3bIYHON KyNbTYPbI B HaLMOHarbHble 06pasbl, CTEPEOTUNHbIE NPELCTABNEHNS U [aXe KyNbTypHble Koabl
MHOTUX CTpaH. B AaHHOI cTaTbe paccMaTpyBatoTCs BapuaHTbl UCMOMNb30BaHWUS B MOBCELHEBHOM KWU3HM
HOBBbIX 513bIKOBbIX (POPM HapsiZy C HOBbIMW peanusiMu, KOTOpble OHW 0603HaYartoT, YTO 6E3YCIIOBHO MeHS-
€T COBCTBEHHYIO KYNbTYPHYH UAEHTUYHOCTD.

AHIMACKMRA, Kak 1 NGO ApYroit sA3biK, PErynspHO 3BOMIOLMOHMPYET, 13baBnssach ot
HEKOTOPbIX YK€ SIBHO YCTapeBLUMX CMOB W BbIPXEHWA, Tak Ha3blBAaEMbIX apXanu3MOB (aHrn.
archaism, archaic words), n BGupaeT HOBble - HEONoru3mbl (aHrm. neologism) - cnoea, KoTopble
MOSIBUNMCb COBCEM HeaBHO. ECIM Mbl OTKPOEM KHUTY, HaMMCaHHYK HECKOMbKO AECATKOB NET
Ha3ag, To 0bHapyxum B Heit criosa Bpoae "whilst”, "hitherto" n MHorme opyrve u3 Hemcnonbay-
eMblIx ceiyac. TeM He MeHee, apxauaMbl XpaHsT B cebe UCTOpUIO A3bIKa, U MOKa3blBatoT, Kak
XMBO U MHOTOTP@HHO OH MOXET MEHATLCS Ha NPOTSHKEHUW BpemeHm!. OueHb MHOMO NpUMEpPOB
apXanu3MOB MOXHO HailTW B KITACCUYECKOW NUTEpaType, MO3TOMY 3HaHWe apXan3moB Mpwro-
JUTCA TeM, KTO MNaHMpyeT YnTaTb aHros3blYHbIE XYAOXKECTBEHHbIE MPOM3BEAEHNS B OpUru-
Hane, WW 13yyaTb OpYrue KynbTypHble NaMATHUKA MUHYBLUMX NeT2. Ho, ecnu apxauambl no-
CTEMEHHO MOKMUZAKT A3bIK, OCTABasACh B MPOLUMOM, TO HEONOrM3ambl, HA0BOPOT, poOXaaKTCH,
yToObl CTaTh A3bIKOBbIM Oyaywmm. B Heomornamax, kak npaBuro, OTPaxeHbl onpeseneHHble
CoObITUA COOTBETCTBYHOLLETO BPEMEHHOTO MPOMEXYTKa - TaK, GOMbLIMHCTBO HEONOr3MOB,
MOSIBUBLUMXCS B @HITMACKOM 3@ MOCMEAHNE HECKOMBKO NET, CBS3aHbl C TEXHMYECKUM Nporpec-
COM U Pa3nMyHbIMU WHTEPHET-CEPBIMCAMM, XOTS M BCTPEYAIOTCA CIIOBa Ha APYryl TemaTuky
TOXe. Hanpumep,
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